n 5 June 2018, voters in San Francisco, California, defied a $12 million campaign funded almost entirely by the R.J. Reynolds Tobacco Company (RJR) and supported implementation of a law prohibiting the sale of flavored tobacco products, including menthol cigarettes and flavored vaping liquids-the first such comprehensive ban in the United States (1). The prohibition had been passed unanimously by the City's Board of Supervisors in 2017 and was originally scheduled to take effect in April 2018, but shortly after the mayor signed it into law, RJR started collecting signatures to force a referendum. The company succeeded, suspending the law until the June 2018 election.
Motivated by the failure of the U.S. Food and Drug Administration (FDA) to address menthol cigarettes and, later, flavored e-cigarettes, health advocates had won passage of the law by highlighting the evidence that flavors entice young people to try tobacco products, including e-cigarettes (2) . In 2013 and 2014, 80.8% of youths aged 12 to 17 years who had ever used tobacco initiated use with a flavored product (2) . Concern over health disparities resulting from the tobacco industry's targeting of African Americans with menthol cigarettes was another animating force. Among African Americans, 85% of all smokers and 71% of middle school-and high schoolaged smokers use menthol cigarettes, compared with 29% and 51%, respectively, among white smokers (3). African Americans have the highest incidence and mortality and the shortest survival of any racial or ethnic group for most tobacco-related cancer, which led the San Francisco Cancer Initiative to prioritize working for policy change to end the sale of flavored tobacco products (4) .
RJR manufactures Newport, the best-selling menthol cigarette brand and the second most popular cigarette brand among youth smokers (5) . Recalling the tobacco industry's unsuccessful effort to roll back San Francisco's workplace smoking restrictions in 1983 (6), RJR sought to shift the venue from the Board of Supervisors, where community organization was influential, to an election, where money would give it an advantage.
Recognizing the national implications of the fight, former New York City Mayor Michael Bloomberg contributed $2.3 million to support the campaign to uphold the law, known as Proposition E (7). Other major donors included the Tobacco-Free Kids Action Fund, the American Cancer Society, and the American Heart Association (7). Proponents argued that Proposition E would protect San Francisco's children from candyflavored tobacco products specifically marketed to them, many of which look like popular candies (1). Furthermore, flavoring-especially menthol's cooling and soothing sensation-masks the natural harshness of tobacco smoke, making it easier to consume tobacco and promoting youth initiation (8) . More than 40% of middle school and high school students who smoke use flavored cigarettes or little cigars (9) . Moreover, between 2011 and 2015, use of e-cigarettes-which come in literally thousands of youth-friendly flavors and also contain nicotine-increased by more than 800% among youths (8) .
RJR did its best to stay out of sight, declining media interviews and hiding behind local merchants; menthol cigarettes were not even mentioned until late in the campaign (1). Echoing well-worn tobacco industry campaign themes, opponents of Proposition E contended that prohibition simply would not work, comparing it to the unsuccessful prohibition of alcohol and the failure of the "War on Drugs" to curb marijuana use (8) . Citing California's recent decision to raise the legal age for tobacco purchase to 21 years, opponents argued that there was no need to ban flavored tobacco products to keep them away from children. They also pointed out that banning flavored hookah tobacco and shisha would inhibit Middle Easterners from participating in a traditional cultural practice (8) . In addition, they argued that the law represented governmental overreach and restriction of adult choice (8) . Despite predictions of a close outcome, Proposition E was backed by 68% of voters and took effect on 20 July 2018 (1).
There is reason to expect that Proposition E will help decrease tobacco use in San Francisco. After the Canadian province of Ontario implemented a menthol cigarette ban in 2017, a telephone survey found that more people reported attempting to quit smoking than had done so before the ban (10). Although 14.5% (95% CI, 10.3% to 20.1%) of the 206 study participants reported that they had planned to quit before the law took effect, 29.1% (CI, 23.3% to 35.8%) reported attempting to do so within the first month after implementation (10). The study had limits: It was small, could not confirm behavior, and may not have been representative of the population because of telephone sampling. Further, the demographic characteristics of menthol users in Ontario differ from those in the United States, where menthol use is much higher and is concentrated in African Americans and other groups. Nevertheless, Proposition E may have a larger benefit in San Francisco because the Ontario law was not comThis article was published at Annals.org on 9 October 2018. 
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prehensive (it excluded e-cigarettes) and menthol is not marketed as heavily to African Americans in Canada as it is in the United States.
Despite the breadth of Proposition E, there are potential pitfalls. For example, in Ontario, although there was no increase in use of contraband tobacco, there were reports of smokers using aftermarket additive flavorings, such as flavor cards, which can be placed into tobacco packages to infuse flavor. It is important that San Francisco implement its law to prevent such workarounds.
Despite challenges from tobacco companies, states and localities have clear authority to restrict the sale of flavored tobacco products to reduce tobacco use and its harms to citizens. At least 2 states and more than 100 localities have passed restrictions on the sale of flavored tobacco products, although laws differ in their applicability to specific products and store types. However, Proposition E represents a major step forward because it is the nation's first comprehensive ban on the sale of flavored tobacco, and it has already inspired others to follow (1) .
San Francisco voters showed that with appropriate support for public health campaigns, it is possible to overcome more heavily financed efforts by Big Tobacco if there is enough funding to spread the message. RJR's attempt to roll back the law illustrates how critical flavors are to the tobacco industry's efforts to hook children and keep adults smoking, a lesson that public health advocates should take to heart. In the absence of FDA action, other cities should prioritize passing similar legislation in order to safeguard against addiction and preventable death, especially among vulnerable and minority populations. 
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